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ONE LUCKY KEIKI WILL HELP KICK OFF THE PRO BOWL’S
RETURN TO HAWAII AS THE OFFICIAL ’TEE KID’
HONOLULU (January 17, 2012) –Kraft Foods in Hawaii and the NFL are giving one
lucky keiki between the ages of 9 and 14 the chance to be the “2012 Pro Bowl Tee Kid.”
The Tee Kid will have the honor of participating in the kickoff by running onto the field and
retrieving the kicking tee at the 2012 Pro Bowl at Aloha Stadium on Sunday, January 29,
2012.
Between now and January 24, 2012, adults can enter to win this all-star opportunity
for the child of their choosing. One grand-prize winner will be randomly selected to
designate the Tee Kid, who must be 9 to 14 years of age. In addition to joining NFL players
on the field, the grand-prize winner will receive an officially licensed 2012 Pro Bowl game
jersey, an autographed 2012 Pro Bowl game football (AFC or NFC), a pre-game, on-field
tour, a pair of 2012 Pro Bowl Game Sideline Seat tickets, and a 2012 Pro Bowl Game
Parking Pass.
In addition, 16 first-prize winners will receive a pair of 2012 Pro Bowl End Zone
game tickets.
To enter for a chance to win, visit www.staradvertiser.com. Entries must be received
by January 24, 2012. Entrant must designate a boy or girl, 9 – 14 years old, for the Tee Kid
portion of the grand prize. Open to residents of Hawaii; no purchase required.
The NFL returns to Hawaii for the 2012 Pro Bowl. The annual contest of the AFC and
NFC’s best will take place on Sunday, January 29, 2012, at 2 p.m. HST at Aloha Stadium.
About Kraft Foods
Kraft Foods Inc. (NYSE: KFT) is a global snacks powerhouse with an unrivaled portfolio of
brands people love. Proudly marketing delicious biscuits, confectionery, beverages, cheese,
grocery products and convenient meals in approximately 170 countries, Kraft Foods had
2010 revenue of $49.2 billion. Twelve of the company’s iconic brands – Cadbury, Jacobs,

Kraft, LU, Maxwell House, Milka, Nabisco, Oreo, Oscar Mayer, Philadelphia, Tang and Trident
– generate revenue of more than $1 billion annually. On Aug. 4, 2011, Kraft Foods
announced plans to divide and create two independent public companies: a high-growth
global snacks business with estimated revenue of $32 billion and a high-margin North
American grocery business with estimated revenue of $16 billion, based on 2010 financial
results, adjusted for divestitures. The transaction will take at least 12 months to complete,
during which time plans regarding the structure, management, governance and other
matters will be announced. A leader in innovation, marketing, health & wellness and
sustainability, Kraft Foods is a member of the Dow Jones Industrial Average, Standard &
Poor's 500, Dow Jones Sustainability Index and Ethibel Sustainability Index. Visit
kraftfoodscompany.com and facebook.com/kraftfoodscorporate.
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